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Explaining Interoperable Technologies Assimilation in Government:
Technology, Organization and Environmental Perspective
Dibakar Ray* U Gulla* MP Gupta*
ABSTRACT
Role of interoperable technologies in government to provide on-stop government services is well
recognized. However, assimilation of interoperabletechnologies in government is not very
encouraging. This article uses Technology-Organization-Environment (TOE) framework to provide a
theoretical foundation for exploring assimilation of interoperable technology in government. Within this
broad framework, various factors influencing technology adoption decision are selected from
literature. For selecting environmental factors help of Institutional Theory is taken. A theoretical model
and related propositions are provided to guide future research.
KEYWORDS: Technology-Organization-Environment Framework, Institutional Theory, Interoperable
Technology, Technology Assimilation, e-Government.
JEL CLASSIFICATION: 014
BIOGRAPHICAL NOTE: Dibakar Ray is currently working as Scientist E, at National Informatics
Centre, Govt. of India. He has experience in developing and implementing E-Government
applications. He is currently working as part time research scholar at USMS, and GGSIP University,
Delhi. E mail: dibakar.ray@gmail.com.
Dr. Gulla is Associate Professor at TERI University in the area of information Systems. He has
handled projects/consulting assignments for organizations such as the UGC, Ministry of Environment
and Forests, IBM, Tata Liebert, etc. He is the editor of the electronic journal ‘Global Journal of
Electronic Business and Knowledge Management’. E-mail: umeshgulla@yahoo.com
Dr. M.P. Gupta is Professor and Chair-Information Systems Group & also Coordinator-Centre for
Excellence in Egov at the Department of Management Studies, Indian Institute of Technology Delhi
(IIT Delhi), India. He is the recipient of the prestigious Humanities & Social Sciences (HSS) fellowship
of Shastri Indo Canadian Institute, Calgary (Canada) and was a Visiting Fellow at the University of
Manitoba. He is on the jury of prestigious awards committees’ viz. Computer Society of India (CSI)
Egov Awards, Web Ratna Awards (Government of India), and MP Government Awards for Egovernance. He is on the Program Committee of several International Conferences. He is life member
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An Integrated Framework for Environment Management
System for Indian Food Packaging Industry
Archana Shekhawat *N.V.M Rao *
ABSTRACT
Industrialization and Globalization has proved that traditional regulatory approaches regarding
environment protection has become incapable to attain the decided objectives. Environment
management practices in India have been limited to acquiring accreditations and present themselves
as green in the market without actually knowing the term “Environment Management”. Moreover India
has weak norms and regulation as far as environment is concerned. This paper attempts to present
research gaps in the area of Environment Management System (EMS) through the process of
literature survey and also identifies the critical variables and develop an integrated framework for EMS
in Indian Food Packaging Industry, in particular
KEYWORDS: Environment Management System, Food packaging.
JEL CLASSIFICATION: Q56, Q59
Biographical Note: Archana Shekhawat, Research Scholar, Economic & Finance Group, BITS Pilani
India. E-mail: arathore11@gmail.com
Prof. N.V.M Rao, dean, Engineering Hardware Division, Associate Professor, Economic & Finance
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A Study on Self-help Group based Microfinance Impacting Poor
Rural Households
Debadutta Kumar Panda * Hrudananda Atibudhi*
ABSTRACT
This paper examines empirically the impact of Self-help Group based microfinance on the
socio-economic characters like income, employment, literacy and migration of the rural
households of Orissa state of India. An attempt is made to carry out a quantitative study to
supplement a large number of past qualitative researches, and to findout how Self-help
microfinance programs impact households under different livelihood portfolios. A multi-stage
stratified random sampling is employed and data collection is made through structured
household schedules. Impact assessment is made by comparing a control group with the
target group, and the test of significance is done through the paired t-test. Econometric
models like logistic regression and profit model are used to analyse the data. The study
came out with the result that the Self-help Group based microfinance has a positive impact
on increasing the income, employment days and number of literate family members of the
participating households; and decreased in the number of family members migrating and
number of migration days. Also the Self-help Group based microfinance programmes have
higher impact on households under the primary occupation of micro-enterprise & trading
activity than that of the agriculture & allied activity across various household characteristics.
KEYWORDS: Microfinance, Impact, Self-help Groups
JEL CLASSIFICATION: G21, O10
BIOGRAPHICAL NOTE: Dr. Debadutta Kumar Panda is currently working as a faculty
member at Xavier Institute of Social Service (XISS), Ranchi. He has worked for development
sector, corporate sector and Govt. of India; and worked on consulting & research
assignments for agencies like UNDP, WFP, WWF, UNIDO, World Bank, Asian Development
Bank (ADB), GVT, PPL-MART, CFMR Harvard University, Govt. of Orissa, Govt. of India
and other agencies. Prof. Panda has authored a textbook on microfinance entitled
“Understanding Microfinance”. E-mail: debaduttakp@gmail.com, debaximb@yahoo.co.in

Dr. HrudanandaAtibudhi is currently working as Professor & Head, Dept. of Agribusiness,
OUAT, Bhubaneswar,Orissa. He had more than 50 research publications in referred
journals and presented many research papers in conferences and seminars. He had
undertaken many sponsored research projects from ICAR and other national & international
agencies.E-mail: hnatibudhi@rediffmail.com
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Retailers Behavior towards Salience of Mature Product Brands
–An Empirical Study on a Major Cola Brand in a Developing
Economy
Shivendra Kumar Pandey *, O.P Wali *
ABSTRACT
The effectiveness of displays is proven beyond doubt in impulse buying, however, the
quantification of the effect has some differences of opinion. Role of retailers to enhance the
salience of brands is a major influence in purchase decisions of mature product categories.
Many researchers have emphasized the importance of POP (Point of Purchase) displays to
stretch the salience high especially in low involvement products like soft drinks. Cola giants
like Pepsi and Coca Cola have long been drawn in the war of displays in nearby local mom
and pop stores called kirana shops in India. Many of these companies give POP materials
free of cost to retailers and try to have shops selling only their products exclusively.
However, a large number of shops still sell competing brands of colas. Cola companies have
also given many visi - coolers (the transparent refrigerators in which the inside contents are
visible to the consumers from a distance) to the shop keepers, free of cost. It's expected that
it will increase the sales of their brand and the shopkeeper is expected to keep only the
company's product for cooling/display and not that of competitors. This study is aimed at
finding the behavior of retailers toward providing salience of a major cola brand through the
display of its brands by visi coolers.
KEYWORDS: Salience, Display, Visi Cooler, Retailer
JEL CLASSIFICATION: M37
BIOGRAPHICAL NOTE: Dr. Shivendra Kumar Pandey is currently working as an Assistant
Professor in Marketing with FORE School of Management. He has over a dozen papers in
reputed national and international journals and conferences. His paper was recently

awarded the outstanding paper in the Marketing Management Association Spring 2010
Conference in Chicago, USA. E-mail: skpandey@fsm.ac.in
Dr. O. P. Wali is a Professor at Indian Institute of Foreign Trade (IIFT) Delhi. He has two
decades of experience in industry and academia. He played a key role in marketing of rural
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national and international journals and conferences. E-mail: opwali@yahoo.co.uk

IIMS Journal of Management Science
Vol. 2, No. 1, January-June 2011, pp. 54-65

Indian Journels.com

What Next for MGNREGA?
Goparaju Srikanth*, Shome Samik *
ABSTRACT
Mahatma Gandhi National Rural Employment Guarantee Act (MGNREGA) is a major policy
undertaken by the Indian government. It is a unique and an innovative program. It is expected that the
program will sustain for several years. However, whether MGNREGA will continue to yield the same
positive benefits that it brought forth in the first three years of its implementation is a vital question that
needs to be examined. The paper attempts to respond to this critical issue by portraying various
aspects of MGNREGA's advancement. The paper begins by explicating the details of the Act, its
innovative characteristics, and the factors that support its future viability. Next, opportunities for policy
actions are scrutinized and presented. Finally, the paper proposes a mechanism for identifying new
and relevant projects. This mechanism includes novel information architecture and a decentralized
method of project identification and allocation. The paper is a timely contribution to social and policy
science disciplines. It is a contribution because it paves the way for a solution to a historically
unsolved socio-economic evil.
KEYWORDS: MGNREGA, Unemployment, Rural-urban Migration, Poverty, Child Labor.
JEL CLASSIFICATION: J08, J64, J68, R23, P36
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Institute in Bengaluru. E-mail: srikanthgoparaju.acharya@gmail.com
Prof. Shome is currently working at School of Business in Alliance University, Bengaluru. He has
more than ten years of teaching and research experience. Recently, Prof. Shome has presented a
paper on NREGA in the Conference on Regulating for Decent Work organized by International
Labour Organization (ILO), Geneva. E-mail:samik.shome@alliancebschool.ac.in
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Enhancement of Production through Strategic Decision Making:
A Case Study of Diesel Locomotive Works (DLW)
Ashutosh Mohan, * Lakshmi Raman *
ABSTRACT
This paper aims to summarize the strategic decisions taken to double the production level of DLW in
four years of time. The paper enumerates the possibilities up to which strategic and radical decisions
can be taken in a government-owned industrial setup in India. Diesel Locomotive Works (DLW)
manufactures diesel electric locomotives primarily for Indian Railways. To increase the output,
strategic decisions are taken to purchase/outsource large number of items which used to be
manufactured in-house. Achievement of loco production targets is the result of concerted efforts by all
departments. Each department improved their working to dovetail their efforts to the loco production
targets. Staff and unions of DLW are very supportive in implementing strategic decisions. The
strategic decisions have transformed DLW, from an integrated locomotive manufacturer, to more of an
assembler of locomotives.
KEYWORD: Outsourcing, Strategic Decisions, Productivity, Staff Utilization, Multi-Skilling.
JEL CLASSIFICATION: M11, M110
Biographical Note: Ashutosh Mohan is presently Assistant Professor at Faculty of Management
Studies (FMS), Banaras Hindu University (BHU), Varanasi, He is a recipient of AICTE's Career Award
for Young Teachers (CAYT).He is also a recipient of CAPS Fellowship, University of Arizona, USA.
He is also a Member of Editorial Board of Journal of Supply Chain Management, USA and is serving
as Associate Editor of BHU Management Review. E-mail: ashutoshmohan@rediffmail.com
Lakshmi Raman is presently Chief Mechanical Engineer/Planning in East Central Railway of Indian
Railways. He has got vast experience in manpower management, productivity improvement, internal
supply chain management and resource management in diesel locomotive production. Email: lakshmirita@rediffmail.com
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3G Technology in India: Critical Success Factors
Chandan Jee,* Deepika Jindal* Mrinalini Shah*
ABSTRACT
Presently, the primary telecommunication technology being used in India is 2G technology.
However, with the advent, 3G technology was launched in India in February, 2009. 3G has
not shown consistent success in all the previous countries it has been launched. Thus, it
would be difficult to conclusively comment on the 3G implementation in India. The paper
focuses on both supply and demand side factors of 3G implementation which are likely to
impact the performance. The strategy adopted is to study 3G implementation in various
countries and draw a comparative sketch followed by a study of the consumer purchasing
behavior. Factor analysis is used to identify the most critical factors for success of 3G
technology in India.
KEYWORDS: 3G Mobile Technology, India, Spectrum Licensing, Consumer Perception.
JEL CLASSIFICATION: M15, O3
BIOGRAPHICAL NOTE: Chandan Jee is a B.Tech and currently pursuing MBA at IMT,
Ghaziabad. He has an experience of almost two years with Fidelity Investments as a
software engineer. E-mail: chandan.jee22@gmail.com
Deepika Jindal is a B.E. and currently pursing MBA at IMT, Ghaziabad. She has an
experience of
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Fidelity Investments as a software engineer.
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DrMrinalini Shah is presently professor at Institute of Management Technology (IMT),
Ghaziabad. She is the co-editor of a book ‘Changing Paradigms in Professional Education’
by Aman Publications, New Delhi, 2006. She has won best research paper award twice for
national conference. Dr Shah has been conferred Second international women researcher
award by AIMS International in the year 2008. She can be reached at Email: shahmrinalini@gmail.com; Mrinalini@imt.edu
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Towards a Model of Knowledge Transfer Measurement:
A Review of Related Literature
Mary Basaasa Muhenda*

ABSTRACT
This paper reviews literature that highlights the different definitions and knowledge transfer
measurements in organizations. The discussion reveals that knowledge transfer is very
problematic to measure as there are many challenges posed by the differing measurements.
We propose a four stage model of knowledge transfer that draws from Nonaka and Takeuchi
(1995), and recommend that knowledge transfer could be measured at each of the four
stages, namely Activation - events that trigger a decision to transfer, Transmission - actual
exchange of information from the transferor to the transferee, Utilization - the recipient starts
utilizing the transferred knowledge, and finally, the Institutionalization of best practices.
KEYWORDS:Knowledge, knowledge Transfer, knowledge Transfer Measurement.
JEL CLASSIFICATION: D02, D83, O31, O32, O33
Biographical Note: Dr. Mary Basaasa Muhenda is a Senior Lecturer at Uganda Management
Institute (UMI) in the Department of Higher Degrees. She holds a Doctoral of Philosophy
Degree specialising in Knowledge Management as a field of research from the University of
Science in Malaysia. She has to her credit over 20 years of scholarly work, and has
published widely in areas of information management, knowledge transfer, International
Joint Ventures and ICT. She can be reached at mmuhenda@yahoo.com
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Patterns of Knowledge Acquisition by Emerging Asian Firms in
the Biotechnology: an analysis of their business partners
Tariq Malik *, Sajal Kabiraj *

ABSTRACT
Presently Asians firms are emerging in high technological arena. The exploratory evidence
on alliances between the firm from emerging economies and technology suppliers from
industrialized economies suggests that most of emerging economies are building explorative
(upstream discoveries) alliances to acquire the new technology. At the same time, large
emerging economies, that is, India and China form exploitative (downstream) alliances by
providing market opportunities to their foreign technology partners. Individual alliance
countries provide some interesting insight in the context of knowledge flow from the
industrialized to emerging economies and newly industrialized economies of Asia. However,
little attention is directed at biotechnology sectors in emerging economies, Asia. It is
important to understand their evolution by understanding their business activity-based
technology partners from the advanced economies. So keeping this in view, this paper
explores how Emerging Asian biotechnology systems are shaping their resource partners in
the industrialized economies
KEYWORDS: Emerging Economies, Biotechnology Innovation System, Newly Industrialized
Economies, Technology Alliance Partners.
JEL CLASSIFICATION: L22
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